



































































“Putting a company's intellectual capital to work for society is not just altruistic, it is good for 
business.  Not only will companies make more-valuable contributions, but their employees will  
also gain important professional-development opportunities and greater personal fulfillment.  
What's more, the corporation will have an opportunity to showcase its professional skills to 
everyone who interacts with the charity.” 
 
Evan Hochberg 
National Director of Community Involvement, 




































































































“A lot of the work we’ve 
done is outside, public, it’s 
very visible, and so clients 
will call us because they’ve 
seen the design.  I can’t tell 
you how many jobs I’ve 
gotten through [pro bono 
work with] the Public 
Theater.  We’re connected to 
virtually every cultural 
organization in the city.  We 
are rewarded in 
recommendations; we’re 
included in groups where we 
find out information about 
things—it’s all very good 
business.” 
Paula Scher, Partner,  
NYC Office, Pentagram Design 












































“With our senior partners 
completely behind these 
strategic partnerships and 
jumping in consistently, the 
New Profit [pro bono] 
partnership is their favorite 
thing to remind them of why 
they love their job.” 
 
Bill McClements 
Partner, Monitor Group 










































































“Alumni are motivated  
by the networking 
opportunities with other 
HBS alumni and by the 
opportunity to use their 
skills in a more 
meaningful way than 
writing a check.” 
 
Kathy Salmanowitz 
Program Director, Harvard 
Business School Community 
Partners 
Corporations can help 
nonprofits succeed — and 
through them help solve 
social problems across this 
nation — by leveraging their 
single most competitive 
business asset: their talent. 
“Ad agencies generally do not treat their pro bono projects differently—in fact sometimes it’s their 
most creative work because they care about the cause.” 
 
Kate Emanuel, 
 Senior Vice President of Nonprofit and Government Affairs,  
The Ad Council 
 
 

















































































































































































In fact, not moving toward  

















































“It is time that we set a higher 
standard for professions, 
companies and individual 
professionals. We need to follow 
the lead of the legal community 
and realize that it is a privilege 
to be a paid professional. We 
have an opportunity to express 
our appreciation for those who 
make sacrifices to enable our 
success by giving back our most 
valuable and scarce asset - our 
skills and talents.” 
Aaron Hurst 
President and Founder,  
Taproot Foundation 
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